




















Conclusion

The key takeaways from the target area and
participant survey results are summarized in the

list below:

The target area survey results show that drive-
alone mode share decreased 2.9 percentage
points during the program. There were
corresponding increases of 3.2 percentage
points in bicycling mode share, 0.8 percentage
points in walking mode share, and 0.3
percentage points in unspecified “other” mode
share. Transit and carpooling mode share both
decreased 0.7 percentage points.

Based on a continuation of these travel
behaviors, the project team estimates that
target area residents will drive 760,390 fewer
miles annually, resulting in a reduction of
617,576 pounds of Carbon Dioxide emissions
per year.

In a panel analysis of 65 program participants
who took the baseline and follow-up surveys,
these individuals used transportation options
an average of .15 more days or by 5.4 percent
per week during the program.

Over three quarters of post-program survey
respondents (79 percent) reported agreeing
that they think it is a good idea for the City of
Eugene to help residents walk and bike more.

The majority of post-program survey
respondents (88 percent) reported agreeing
that they are aware of the transportation
options available to them in their community.

Over half of participant survey respondents (54
percent) reported that they “now consider all of
their trip options before deciding how to travel.

”

Over half of respondents (57 percent) reported

that the materials they received were “very

useful.” F

urthermore, almost all respondents

(98 percent) reported that the materials they

received
useful.

were either “somewhat” or “very”

« Almost three quarters of respondents (71
percent) reported that their favorite part about
the program was the SmartKits.
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